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Meet Solace

Solace is a caring, online-powered, direct 
cremation company with a comforting, human-
centered approach. We provide personal, 
concierge-level support that puts the focus on 
the family’s needs with services that are easy to 
understand, affordable and transparently priced.
 
Our mobile-friendly business includes a less-
than-five-minute arrangement process and 24-7 
access to the Solace Care Team: a professional, 
compassionate team of experienced industry 
veterans available to assist customers at all 
times. We partner with best-in-class cremation 
service companies that are licensed and vetted 
to meet our premium quality standards.

Solace launched in April 2019 in the Portland 
metro area. In October 2019, it expanded to the 
greater Seattle area. Solace was established in 
Los Angeles County in December 2020.

Disrupting an antiquated
industry, Solace Cremation 
is leading a  digital cremation 
revolution.
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One price, no surprises
Unlike most traditional funeral homes, Solace does not have a “starter price” with additional hidden 
fees. Customers pay one flat fee of $895. 

No meetings
Solace does not require in-person meetings and never tries to “upsell” our families. What we 
originally created to be easy is now safer, too.

Digital tools
Solace makes arrangements easier with digital paperwork and online support so families can work 
with us from wherever they are, whenever they need to.

Delivery
Solace offers, at no extra cost, delivery by USPS or by our partner staff, so families can stay at home 
together at this difficult time.

Carbon neutral
Solace partners with 3Degrees to make all our cremations carbon neutral at no added cost.

Simple. Honest. Modern.

The U.S. funeral business is a $19 billion industry that has been relatively 
unchanged over the last century.
 
Every bad portrayal you have seen in the movies, well, they were likely 
inspired by real life experiences.
 
Creepy beige conference rooms, photo albums of caskets and urns, long 
complicated forms — and right out of central casting, don’t forget the 
salesperson with the carnation in their lapel.

Solace in changing that.
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There is a Better Way
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Solace’s tech-driven, human-powered business 
model makes the experience of arranging for a 
cremation simple, transparent and convenient.
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“When my father passed, I reached out to 
Solace. They were very informative and gave 
me all the information I needed. Even during 
COVID, they were extremely helpful and made 
it easy with their website.”  
Gary E. 

“They provided outstanding support throughout 
the entire process for a fraction of the price that 
I was quoted by funeral homes.  It may sound 
corny, but I truly felt loved and cared for by this 
group of good people during this difficult time.” 
Jake H.

“Being able to initiate the whole process online 
was an absolute gift. Not only did none of 
us have to drag our emotionally exhausted, 
grieving selves into some randomly selected 
funeral home—but we didn’t even have to 
make a phone call unless we wanted to. It was 
so easy, and we are so grateful.”    
Camille M.

Solace is the leader in digital cremation services.

What people are saying:

Service Done Better
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“If your choice is a simple cremation conducted 
with the efficiency of an online platform, 
combined with kindness and actual human 
touch, please consider Solace.”  
Michelle B. 

“Put Solace’s contact info in your phone now, 
so when a loved one passes, you won’t have 
to experience the additional pain of dealing 
with a traditional funeral home. Solace is the 
comforting concierge service that will handle all 
of the details you won’t have the state of mind to 
do at one of the worst times. This service is far 
from just an online transaction.”
Amy K.

“People there are very caring, awesome at 
explaining the cremation process, extremely 
flexible and understanding. An very professional 
company. I would refer anyone to them.”
Josh S.

In less than two years, Solace Cremation has 
become the most reviewed and highest-rated 
direct cremation company in the Northwest.
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Solace was created by two design executives, Keith Crawford and 
David Odusanya, inspired by consumer-centric, design thinking and 
shaped by their personal experiences with an antiquated industry. 

Photo Credit: Ricardo Nagaoka
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Better by Design
We get it, we’ve been there.

Keith Crawford, Co-Founder, CEO

20+ years of brand building and creative direction experience. Re-
sponsible for product development and innovation and fiscal activity. 
 
“After 30 minutes of paperwork, the man helping us pulled out a big 
black notebook and started in on what felt like a timeshare pitch. ‘Did 
we want a nicer urn, limousine?’ That sort of thing. Why would we go 
beyond what my father had already planned for himself?”

David Odusanya, Co-Founder, W

VP of Design at Nike & 20+ years of building brands & managing global 
organizations. Responsible for marketing and brand creative. 
 
“I lost my mom five years ago and even though much had been ar-
ranged before her death, the number of choices and decisions we had 
to make was overwhelming and felt opportunistic. It’s not like any of us 
are experts at this. I just wanted it all to go away.”

Driven by those dual inspirations, the pair conceived of a better way to 
deliver cremation services, putting families at the center of all we do.



solacecares.com 6

Malisa Riceci, Funeral Director

Malisa has been working in death care for 
over 15 years and is very passionate about 
the families she serves. Even as a child, she 
held formal services for her pets. Her first 
career was as an exhibit preparator and ar-
chival mount fabricator. She is licensed in 
California, Oregon and Washington.

“One of my goals with funeral directing is to 
empower people through education so they 
can make the best decision for their family.”

Debbie Carter, Marketing Director

Debbie is a seasoned marketing leader with 
experience building brand awareness, ignit-
ing growth strategies and designing social 
innovation platforms.  In the last 15 years, 
Debbie has worked with startups, regional 
innovators as well as global brands.  
 
“When my siblings and I went to arrange my 
dad’s ‘simple’ cremation, we thought we’d 
be signing a few documents and writing a 
check. An hour later, I felt tired, confused 
and frustrated.  I am excited that as part of 
the Solace team, I can help change that ex-
perience for others.”

Jeremy Frank, Chief Operating Officer

Jeremy has more than two decades of op-
erational, strategy and finance experience 
with major global and national companies 
including Nike, Allstate and WebMD.  In 
both industry and consulting roles, he has 
led strategy and planning efforts and teams 
as well as serving as a strategy and opera-
tions consultant.
 
“Our reviews from families are testament 
to the consumer-focused strategy we knew 
was so desperately needed in this industry.”

The Team
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The Death Care Industry

The Price of Dying

3.1M 

57% 66% 80%

$19B $5B +4%

#1
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National Annual 
Death Rate 1

National 
Cremation Rate 5

California
Cremation Rate 6

Northwest
Cremation Rate 7

National Annual Funeral
Business Revenue 2

National Annual 
Cremation Revenue 3

National Average Growth Rate of 
Cremations/year (2005-2020) 4

California’s National Ranking
in Number of Cremations 8

By the Numbers.

$895           Solace’s Complete Price for Cremation
$1,665        Average Cost of Cremation on the West Coast 1

$4,000+    California’s Highest Direct Cremation Price 2

$7,000+    Average Funeral Cost 3

$10,000+  Average Cost of Funeral from the Largest Funeral Co. in the U.S. 4 

Sources: 1. CDC/NFDA   2. Census   3. Census   4. NFDA   5. NFDA   6. NFDA   7. NFDA   8. L.A. Business Journal

Sources:  1. NFDA   2. Funeral Consumers Alliance   3. NFDA   4. Forbes
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Media contact:
Amy Hunter
Weinstein PR
amy@weinsteinpr.com
503.927.5872

Los Angeles
12777 W. Jefferson Blvd.
Building D, #3024
Los Angeles, CA 90066
License #: FD 2413
(323) 709-9774
FAX: (844) 328-5944
support@solacecares.com

Portland
909 NW 19th Ave., Suite E
Portland, OR 97209
(503) 549-4900
support@solacecares.com

Seattle
100 S. King St., Suite 100
Seattle, WA 98104
(206) 460-1224
support@solacecares.com


